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SEO - SEARCH ENGINE OPTIMIZATION
SEM- SEARCH ENGINE MARKETING

TWO WAYS TO MOVE UP ON SEARCH ENGINE 
RESULTS PAGES (SERPS)

YOU EARN IT (SEO) OR
YOU PAY FOR IT (SEM)



**MAKE SURE YOU LOOK LIKE YOUR HEADSHOT (UPDATE IT)!



SEO EXAMPLE



FREE advertising -

Cable community channel, online calendars like HFC other 
papers etc.  Even Radio Stations 104.3 KHits Cares.

Free blurbs for “events” in many local media outlets.
Social Media 
Geofencing
Print Advertising - market dependent - 
!







Then you have to make sure you have consistency across the internet.  Claimings - Google Claiming  (Is this your site?) Cannot be 123 N. 
Main Street on your website and 123 North Main Street on Google Business listing.  Silly- but this is an algorithm and these inconsistencies 
hurt your organic or free listings.

Google Claiming and Listings

Claim your site
Be consistent across all platforms

123 N. Main St. is NOT the same to search Engines as 
123 North Main Street





Geofencing - an imaginary fence 
to target your advertising
Used for 
SOCIAL MEDIA
Digital Advertising within APPS
RE-Targeting - Cookies



Cyber Stalking - Retargeting   
Cookies on your device- You search for something and get Re- SERVED similar 
things???



GOOD ADS are CONCISE not 
wordy 
No need to use up every inch of space that is given to you.  This applies to print and 

digital advertising.



Call to Action vs. Branding

Call to Action - requires someone to ACT on your 
offer or sale

Branding is WHO you are WHAT you do and 
WHERE you do it



Examples of Good ads - PRINT
Call to Action - 

PERFECT



COMBO- Branding + Call to 

Action

PERFECT!



Too much copy



Branding - 

PERFECT!



Examples of Good ads - Digital



Digital Call to Action

PERFECT!



Digital call to 

Action -

Almost Perfect



Good Websites are User Friendly 
and have max of 5-6 tabs For 
Example:
Home

Products

Contact Us

About Us

Our Team



Free blurbs for “events” in/on many local media outlets.
Social Media like Facebook and Linked in and Twitter 
POSTS are FREE

Create an “event on Facebook - Invite people on your 
friends list.  And Boost your post  



ALL Advertising is good - two Keys
CONSISTENCY

FREQUENCY



s

RADIO TV/CABLE PRINT ADS
Know your target market

Minimum pkgs start at 20-30 commercials because people are 
stupid - They need to hear or see your ad several times before 
it registers



PRINT - IS NOT DEAD!
The HF Chronicle story

Hyper local

filled a gap

Highly engaged community

High standards within the company results in excellent coverage that the community 

WANTS



Lisa M. Campbell - HF Chronicle
vualpha88@gmail.com

708-548-2065

HACC Vice President and Marketing Committee Leader

mailto:vualpha88@gmail.com

